
  

  

  
  
  
  
  
  
  
  
  

  
  

  

8  Feb  2019
•Campaign  Launch

10  Feb  2019
•CPR  Express  starts  touring  
Kumbh

11  Feb  2019
•CPR  Training  at  Netra  
Kumbh  begins

12  Feb  2019
•4  hoardings  placed  in  
Kumbh  complex

•Nukkad  Nataks  begins
• Training  at  Juna  Akhada

15  Feb  2019
•CPR  Baba  concept  
introduced  in  Nukkad  
Natak

17  Feb  2019
•Media  Conference  for  
Chiranjeev  Hriday

21  Feb  2019
• Training  of  police  officials  
at  Thana  Akhada

• Training  of  Civil  Defence  
Personnel

22  Feb  2019
•CPR  Training  for  Railway  
Police  Force

23  Feb  2019
• Training  at  ISCON

27  Feb  2019
•Campaign  branded  boat  
begins  tours  to  Sangam

28  Feb  2019
• Training  with  Robinhood  
Army

1  Mar  2019
• Training  with  Fire  Bridage  
Officials

3  Mar  2019
•Chiranjeev  Hriday  Rally  at  
Kumbh

Police,  Fire  Brigade,  Railways,  
Civil  Defence
• Engaging  First  Responders

CPR  Baba
• Using  Influencer  of  Saints

Nukkad  Natak  and  CPR  Express
• Infotainment

Hoardings,  Jingle,  Branding
• Visibility

Branded  Boat  Rides
• Local  Innovations

‘Chiranjeev  Hriday  –  CPR  Seekho,  Dil  Dhadakne  do’  is  a  campaign  by  India  Medtronic  designed  with  the  objective  
of  spreading  awareness  around  Sudden  Cardiac  Arrest  (SCA)  and  train   thousands  people  in  Cardio-­‐Pulmonary  
Resuscitation  (CPR)  on  the  platform  of  Divya  Kumbh  2019.  It  is  estimated  that  the  annual  incidence  of  deaths  due  
to  sudden  cardiac  arrest  are  around  7  lakhs  in  the  country  and  95  percent  of  those  who  experience  sudden  cardiac  
arrest  die  because  they  do  not  receive  life-­‐saving  therapy  within  four  to  six  minutes.  Divya  Kumbh  2019,  world’s  
largest  human  gathering,  becomes  a  one  of  a  kind  platform  to  take  the  message  of  Chiranjeev  Hriday  to  a  large  
section  of  the  society  –  primarily  first  responders  like  police  force,  fire  department,  emergency  staff  etc.  

CAMPAIGN  JOURNEY  

KEY  INNOVATIONS  



  

  

  
  
  
  
     

CAMPAIGN  HIGHLIGHTS  

CPR  TRAININGS  
More  than  7800  devotees  and  first  responders  combined  have  been  trained  in  CPR  and  given  a  certificate.  The  
trainings  were  undertaken  by  qualified  professionals  based  in  Prayagraj.  Being  based  in  the  city  gave  them  an  
additional  advantage  of  being  able  to  better  connect  with  the  masses.  A  continuing  training  camp  is  organised  at  
Netra  Kumbh  everyday  which  witnesses  a  daily  footfall  of  5000.  Along  with  that,  trainings  were  also  undertaken  
at  other  locations  like  Thana  Akhada,  Iscon  complex,  Railway  Police  Force  complex  and  along  with  nukkad  natak  
activation.  
7800+  People  trained  in  total  
350+  First  responders  from  Thana  Akhada,  Railway  Police  Force,  Civil  Defence  Force  trained  
    
  



  

  

  
  
  
     

NUKKAD  NATAK  AND  CPR  EXPRESS  
Divya  Kumbh  2019  has  a  total  footfall  of  ~14  crore  people  –  thus  making  it  world’s  largest  human  gathering.  
We  used  the  attractive  and  engaging  medium  of  street  performances  with  an   interesting  character  –  CPR  
Baba,  to  spread  awareness  around  SCA  and  how  CPR  can  save  lives.  The  street  performers  were  aboard  a  
campaign  branded  vehicle  –  CPR  Express.   The  vehicle   stopped  at  multiple   locations   in   the  mela   premises  
where  the  street  performers  gathered  onlookers  and  in  an  engaging  story  like  format  urged  people  to  get  
trained  in  CPR.    
~100  Nukkad  Nataks  performed    
~4000  People  engaged  
    
  



  

  

     

CHIRANJEEV  HRIDAY  RALLY  
Chiranjeev  Hriday  culminated  on  3rd  March  2019  with  the  Chiranjeev  Hriday  Rally.  100+  campaign  volunteers  
and   college   students   participated   in   the   rally   to   spread   awareness   around   Sudden   Cardiac   Arrest   and  
importance  of  CPR.  The  rally  was  flagged  off  from  the  National  Media  Centre  in  the  Kumbh  Mela  complex  and  
culminated   at   the  Mela   Administration  Office   in   Kumbh   Complex.   The   volunteers   painted   the   town  with  
Chiranjeev  Hriday  by  wearing  campaign  branded  T-­‐shirts  and  caps  and  waving  the  campaign  flag.  Thousands  
of  on-­‐lookers  were  engaged  through  campaign  branded  messages  on  placards  and  banners.  Slogans  around  
Chiranjeev  Hriday  campaign  filled  the  air.  
~100  Students  and  volunteers  participated    
~3500  People  reached  
    
  



  

  

  
  

AMPLIFICATION  
Along  with  on-­‐ground  trainings  and  innovative  activations,  we  also  employed  public  relations  as  a  tool.  With  a  
press   conference   on   17th   February   2018,   we   kick   started   the   media   campaign.   The   press   conference   saw  
participation  of  Dr.  Mukul  Mishra,  Dean  and  Head  of  Cardiology  at  RML  Institute  of  Medical  Sciences.  Amit  Singh,  
Director  of  Govt.  Affairs  at  India  Medtronic.    
40+  Media  coverage  total      
5  Electronic  media  coverage  
30,00,000+  Expected  reach  of  media  coverage  
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Punjab  Kesari  Online  

Top  publications:  
•   ETHealthWorld  
•   Doordarshan  
•   News18  India  
•   Live  Today  
•   Financial  Express  
•   BioVoice  
•   Punjab  Kesari  

Online  
•   Hindustan  
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Healthcare  
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•   Indian  Television  
•   Daily  Hunt  
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•   India.com  
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